Lasts Longer League: Confirm Sokong — Terms & Conditions

CENTURY BATTERY MALAYSIA

Powering every drive, every match, every win

TERMS AND CONDITIONS

LASTS LONGER LEAGUE: CONFIRM SOKONG CONTEST

A. Schedule to Conditions of Entry

1. Organiser:

2. Campaign:

3. Campaign
Mechanics:

4, Campaign Period:

5. Eligibility:

6. Participation
Method:

Century Battery Malaysia (“Organiser”).

CENTURY BATTERY MALAYSIA: LASTS LONGER LEAGUE —
CONFIRM SOKONG CONTEST (“Campaign”), conducted on the
official  Century Battery Malaysia Instagram  account
@CenturyBatteryMalaysia.

To participate in this Campaign, Participants must:

a. Follow the official Instagram account
@CenturyBatteryMalaysia and remain a follower for the
full duration of the Campaign Period; and

b. Earn points on a daily basis throughout the Campaign
Period by submitting eligible Comments and/or eligible
UGC Stories on official contest posts, as further described
in Clause 6 below.

Participants stand a chance to win one (1) Weekly Prize during the
Campaign Period. In addition, upon the conclusion of the
Campaign, the ten (10) participants with the highest accumulated
points will be awarded either a Grand Prize or a Mid-Tier Prize
based on their final ranking, as set out in Clause 9 below.

The Campaign starts at 00:00:00 on 29/06/2026 and closes at
08:59:59 on 20/07/2026 (Malaysia Time).

a. The Campaign is open to all legal residents of Malaysia
with a valid identification document, aged 18 years and
above as at the start of the Campaign Period
(“Participants”).

b. The Organiser shall reserve the right to request for
evidence of identification documents at any time,
including before releasing any Prize.

a. NO PURCHASE is required to participate in the Campaign.

b. To participate in this Campaign, Participants must:

i. Follow the official Instagram account
@CenturyBatteryMalaysia; and

ii.  Submit eligible Comments on official contest posts
published by the Organiser and/or post eligible UGC
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(User Generated Content) Stories related to the
Campaign on their own Instagram Stories, during the
Campaign Period.

Entries Submission via Comments and UGC Stories

1.

Participants must submit entries via one (1) or two (2) channels: (i) Comments on official contest posts published
on @CenturyBatteryMalaysia; or (ii) User-Generated Content (“UGC”) Instagram Stories tagging
@CenturyBatteryMalaysia and including the hashtag #ConfirmSokong. Both channels are open concurrently
throughout the Campaign Period.

To facilitate verification and moderation, all contest-related entries, including comments, captions, stories, and
submissions, must be in English or Bahasa Malaysia. The Organiser reserves the right to disregard or disqualify
entries submitted in other languages.

There is no limit to the number of contest posts a Participant may engage with. However, points are subject to the
eligibility conditions, sequence limits, and weekly caps set out in Clause 6 below.

Each Participant may only register and participate using one (1) Instagram account. Each unique Participant is
defined as an individual with a distinct Instagram user ID and a distinct identification number (e.g. MyKad, Police
ID, or Armed Forces ID). Operating more than one Instagram account to participate in this Campaign is strictly
prohibited (see Clause 13 — Penalty Conditions).

An entry (whether a Comment or a UGC Story) will be deemed a qualified entry when all of the following
conditions are met (“Qualified Entry”):

i. The entry is submitted within the Campaign Period and within the applicable Weekly Period (as defined in
Clause 8); and

ii. The entry satisfies the eligibility conditions for Comments or UGC Stories (as applicable) set out in Clause
6 below.

Participants must ensure that their Instagram account is set to “Public” throughout the Contest Period and until
the winner verification process has been completed. The Organiser shall not be responsible for any inability to
verify entries, stories, tags, mentions, comments, or other contest-related activities submitted through private
accounts.

The Organiser reserves the right to disqualify any entry that is illegible, incomplete, duplicated, unclear, spam,
fraudulent, or otherwise fails to comply with these Terms and Conditions, without prior notice to the Participant.

Each entry received will be verified and approved by the Organiser to be a Qualified Entry. The Organiser reserves
the right to disqualify any entry that fails to comply with these Terms and Conditions, including but not limited to:
comments deemed not relevant or not creative, UGC Stories outside the eligible content categories, duplicate or
recycled content, or entries associated with multiple Instagram accounts operated by the same individual. All
entries will be screened for eligibility and quality at the sole discretion of the Organiser.

7. Entry Deadline

All entries must be received by the Organiser on or before 08:59:59 (Malaysia Time) on 20/07/2026. Entries received
outside the Campaign Period, or outside the applicable Weekly Period for weekly point calculation, will be
automatically disqualified from that Weekly Period (but UGC submissions are assessed on a rolling basis throughout
the full Campaign Period — see Clause 6).

8. Weekly Periods and Contest Structure
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For the purposes of weekly point tabulation, prize allocation, and the Weekly Top 10 Bonus, the Campaign Period shall
be divided into the following three (3) qualifying weeks (“Weekly Periods”):

i. Week1:29 June 2026, 00:00:00 — 5 July 2026, 23:59:59 (Malaysia Time)
ii. Week 2:7July 2026, 00:00:00 — 12 July 2026, 23:59:59 (Malaysia Time)
iii. Week 3: 14 July 2026, 00:00:00 — 20 July 2026, 08:59:59 (Malaysia Time)

One (1) administrative day shall follow the close of each Weekly Period for the Organiser to complete tabulation and
publish the weekly leaderboard. Entries received during this tabulation window will not be counted toward the
preceding Weekly Period.

9. Points Structure

9.1 Comment Points. Points are allocated only on official contest posts published by the Organiser during the
Campaign Period, subject to the following conditions:

a. Only the first three (3) comments or replies submitted chronologically by a Participant on each contest post
will be assessed for points. Eligibility (relevance and creativity) is assessed against those three (3) entries only;
later comments are not substituted if earlier entries are disqualified.

b. An eligible comment must be a relevant and creative expression connected to the contest post. Two (2) points
shall be awarded for each eligible comment, or three (3) points where the comment additionally tags a
minimum of one (1) genuine Instagram friend. Replies to comments, comment threads, and responses to
other participants' comments shall not be eligible for points.

c. Only eligible comments made on Contest Posts published during the relevant Weekly Contest Period shall
qualify for points. Comments made on Contest Posts from previous Weekly Contest Periods shall not be
eligible for points, regardless of when such comments are submitted.

Such comments will not be counted towards the weekly leaderboard, cumulative campaign points, Mid-Tier
Prize qualification, or Grand Prize qualification.

d. The maximum points achievable per contest post is nine (9) points on a standard post. Certain designated
posts (“Powerplay Posts”) shall award double (2x) points — i.e. four (4) points per standard eligible comment,
six (6) points per eligible tag comment, up to a maximum of eighteen (18) points per Powerplay Post.
Powerplay Posts will be clearly labelled by the Organiser at the time of publishing.

9.2 UGC Story Points. Participants may submit User-Generated Content via their own Instagram Stories, subject to the
following conditions:

a. Each UGC Story must be created solely by the Participant, tag @CenturyBatteryMalaysia, and include the
hashtag #ConfirmSokong. Stories submitted must be set to public.

b. Content must fall within one (1) of the following four (4) categories and be relevant to the contest theme: (i)
Football related — match updates, viewing moments, or celebrations; (ii) Contest related — promoting the
Campaign; (iii) Product related — Century Battery product features or usage; or (iv) Car related — vehicle
maintenance or workshop visits in connection with match-day preparation.

c. The Organiser shall select UGC Stories that are most creative and relevant to the contest theme for repost on
the official @CenturyBatteryMalaysia page. Only Stories selected and reposted by the Organiser shall be
awarded five (5) points each. The Organiser's selection is at its sole and absolute discretion.

d. A maximum of ten (10) UGC Stories per Participant shall be eligible for points in each Weekly Period. All UGC
submissions must be original content created during the Campaign Period; repurposed, recycled, or
previously published content is not eligible.
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9.3 Weekly Top 10 Bonus. At the close of each Weekly Period, the top ten (10) Participants ranked by accumulated
points within that Weekly Period shall each be awarded an additional seven (7) bonus points. In the event of a tie at
the tenth (10th) position, all tied Participants shall receive the bonus. Bonus points shall be added during the weekly
tabulation process and shall carry forward into the cumulative point total used for Mid-Tier Prize and Grand Prize
determination.

9.4 Maximum Points. The maximum points achievable across the full Campaign Period is three hundred and sixty-nine
(369) points, comprising: one hundred and ninety-eight (198) points from Comments, one hundred and fifty (150)
points from UGC Stories, and twenty-one (21) points from the Weekly Top 10 Bonus.

10. Contest Prizes

a.

Each Participant is eligible to win a maximum of one (1) Weekly Prize throughout the entire Campaign Period.
A Participant may additionally win at most one (1) prize from either the Mid-Tier Prize or Grand Prize category
(not both); where a Participant qualifies for both, the Grand Prize shall take precedence and the vacated
Mid-Tier Prize shall cascade to the next eligible Participant. A Weekly Prize winner remains eligible to win a
Mid-Tier Prize or Grand Prize.

A total of nineteen (19) Prizes are available to be won throughout the Campaign Period, comprising the
following:

Five (5) Grand Prizes: awarded to the Participants ranked first (1st) to fifth (5th) by total accumulated
points at the close of the Campaign Period. Each Grand Prize winner shall receive one (1) Adidas original
football jersey (worth RM1,645 combined) and a Touch ‘n Go card with eWallet Reload PIN valued at
RM30.00.

Five (5) Mid-Tier Prizes: awarded to the Participants ranked sixth (6th) to tenth (10th) by total
accumulated points at the close of the Campaign Period. Each Mid-Tier Prize winner shall receive one (1)
Adidas football (worth RM495 combined), and a Touch ‘n Go card with eWallet Reload PIN valued at
RM30.00.

Nine (9) Weekly Prizes: three (3) winners selected every week throughout the three (3) Weekly Periods,
being the top three (3) Participants ranked by points accumulated within that Weekly Period only
(excluding any Participant who has already won a Weekly Prize in a preceding Weekly Period). Each
Weekly Prize winner shall receive one (1) Adidas sports cap, or one (1) Adidas scarf (worth between
RM801 - RM891 combined), and a Touch ‘n Go card with eWallet Reload PIN valued at RM30.00. Weekly
Prizes that are not awarded in any given week will not be carried forward to subsequent weeks.

11. Tabulation and Determination of Winners

a.

Weekly Prize winners shall be determined based on the leaderboard for that specific Weekly Period only

(Comment points and UGC points accrued within that week), and not on the cumulative point total. Weekly
leaderboards shall display the top ten (10) Participants for that week and shall reset at the start of each new

Weekly Period.

Mid-Tier Prize and Grand Prize winners shall be determined based on the cumulative leaderboard at the close
of the Campaign Period, comprising the combined running totals of all three (3) Weekly Periods (Comments,
UGC Stories, and Weekly Top 10 Bonus points). No retroactive recalculation from Week 1 shall be performed;

the cumulative total shall be built exclusively from the locked weekly reports.

In the event of a tie in points at any ranking threshold relevant to prize determination, the Participant with

the earliest cumulative qualifying submission timestamp shall be ranked higher.

12. Additional Terms

a.

Participation is limited to genuine personal Instagram accounts. Accounts must demonstrate regular personal

activity and engagement and must not be created primarily or solely for the purpose of entering contests,
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giveaways, promotions, or similar activities. The Organiser reserves the right, at its sole discretion, to
determine the eligibility of any account and to disqualify any participant suspected of operating a
contest-only, duplicate, automated, fictitious, or non-genuine account.

The Organiser will notify all Finalists via Instagram Direct Message to the Instagram account used to submit
the Qualified Entries. Each Finalist must respond to the notification and comply with any verification
requirements requested by the Organiser within seven (7) calendar days from the timestamp of the
notification message being sent.

Failure to respond, provide the requested information, or complete the verification process within the
stipulated period may result in disqualification and prize forfeiture, at the Organiser's sole discretion. In such
event, the prize shall cascade to the next eligible Participant, with the seven (7) calendar day response period
commencing upon notification of the replacement Finalist.

The Organiser reserves the right to verify the eligibility of any Finalist and may request such information,
documentation, or evidence as it deems necessary for verification purposes. The Organiser further reserves
the right to disqualify any Participant where it reasonably suspects fraud, falsification, multiple-account
operation, impersonation, or any breach of these Terms and Conditions.

All unclaimed Prizes after the deadline set by the Organiser in the winner notification (being thirty (30) days
from the close of the Campaign Period) will be forfeited.

The Organiser will fulfil all Prizes within thirty (30) working days upon receipt of complete winner verification
details, or after the end of the campaign. Subject to delivery or collection arrangements as determined by the
Organiser.

The Organiser reserves the right, at its sole discretion, to substitute any Prize with another item of similar
value at any time without prior notice. All Prizes are provided on an “as is” basis and are not exchangeable for
cash, credit, or other items, whether in part or in full.

Leaderboard rankings are provisional and intended solely to reflect participants' accumulated points during
the Contest Period. Placement on the leaderboard does not guarantee a prize or winner status.

All participants remain subject to verification of eligibility, compliance with the Contest Terms and Conditions,
and final approval by the Organiser. Only participants officially contacted and confirmed by the Organiser
following the verification process shall be deemed winners.

The announcement of Winners will be published on the Organiser's official Instagram page at
@CenturyBatteryMalaysia within four (4) to six (6) weeks from the closing date of the Campaign Period.

13. Penalty Conditions

The following offences shall each result in forfeiture of all points accumulated across all Weekly Periods. There shall be
no warnings and no appeals in respect of the following offences:

a.

P1 — UGC theft: reusing, copying, screenshotting, re-recording, or reproducing — in whole or in part —
another participant's UGC Story, whether from this Campaign or any other source, and presenting it as
original content. This penalty shall also apply to the originating account where found to be complicit.

P2 — Multiple account operation: operating or coordinating more than one (1) Instagram account to
participate in this Campaign, regardless of whether the accounts are registered under the same name.

P3 — False identity at prize claim: providing false, forged, or another individual's identification documents at
the prize verification stage, or attempting to transfer a winning entitlement to another person.

P4 — Bot or automated tool usage: using automated tools, bots, scripts, or third-party services to generate
comments, submit UGC, inflate engagement, or otherwise manipulate point tallies in any manner.

Page 5 of 10



Lasts Longer League: Confirm Sokong — Terms & Conditions

e. P5 — Comment spam gaming: deliberately posting low-effort, repetitive, meaningless, or copy-pasted
comments across contest posts with the intent of occupying the first three (3) chronological eligible slots
without genuine creative engagement.

This Schedule to Conditions of Entry must be read together with the Conditions of Entry and Privacy Notice set out
below (collectively, the “Terms and Conditions”) and shall be binding on all Participants (and the parent/legal guardian
of the Participant, in the case of a minor Participant, where applicable) who participate in this Campaign (hereinafter

” o« ”

referred to as “Participants”, “Participant”, “You”, “you”, “your”).
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B. Conditions of Entry

1. Introduction

1.1 These Conditions of Entry are to be read together with the Schedule to Conditions of Entry. To the extent that
there is any inconsistency between the Conditions of Entry and the Schedule to Conditions of Entry, the Schedule to
Conditions of Entry shall prevail. The Conditions of Entry and the Schedule to Conditions of Entry shall collectively be
referred to as the “Terms and Conditions”. Each capitalised term not otherwise defined herein shall have the meaning
ascribed to such term in the Schedule to Conditions of Entry. Defined terms will be used in singular or plural form as
the case may be.

1.2 The Organiser reserves the right, in its sole discretion, without prior notice and without any liability to any person,
at any time to change the Terms and Conditions including to change the Campaign Period, make Prize substitutions, or
cancel, terminate, or suspend the Campaign in whole or in part. In the event of any changes to the Terms and
Conditions, Participants agree that their continued participation in the Campaign will constitute their acceptance of
the Terms and Conditions (as changed).

1.3 The Organiser's decision on all matters relating to the Campaign, including the calculation of points, the selection
and curation of UGC Stories, judging, and the selection of Winners, will be final, binding, and conclusive on all
Participants, and no correspondence or appeals will be entertained.

2. Campaign Entries

2.1 By submitting an entry to the Campaign (whether by Comment or UGC Story), Participants are deemed to have
understood and agreed to be bound by the Terms and Conditions.

2.2 All costs and expenses incurred and/or arising from participation in the Campaign, including without limitation,
data charges, telecommunications, network charges, and all such other out-of-pocket expenses as may be incurred by
a Participant during or in connection with the Campaign, shall be borne by the Participant.

2.3 Proof of submission of an entry is not proof of receipt or eligibility, and the Organiser shall not be liable for any
delay, loss, or non-receipt of submissions, including any failure arising from Instagram's platform, the expiry of
Instagram Stories after twenty-four (24) hours, or any technical malfunction of the Organiser's, Instagram's, or any
third party's systems, servers, or networks.

3. Eligibility

3.1 Where the eligibility age prescribed in the Schedule to Conditions of Entry is below the age of eighteen (18),
Participants are required to obtain the written consent (in such form as may be prescribed by the Organiser) from
their parents/legal guardians before participating in the Campaign and submitting any personal information.

3.2 The Organiser may require a Participant to provide proof of eligibility to participate in the Campaign including,
without limitation, identification documents, and the written consent of parents/legal guardians in the case of
Participants below the age of eighteen (18) years.

4. Ineligibility

The following groups of persons shall not be eligible to participate in the Campaign:

a. Employees of the Organiser and its group of companies and their immediate family members (spouse,
children, parents, siblings, and their spouses); and

b. Employees of the Organiser's agencies associated with the Campaign and their immediate family members
(spouse, children, parents, siblings, and their spouses).

Page 7 of 10



Lasts Longer League: Confirm Sokong — Terms & Conditions
5. Disqualification
5.1 The following entries will be disqualified:
a. unclear, incomplete, duplicate, copied, illegible, or incorrect entries; and/or

b. entries that violate the Terms and Conditions, any applicable laws and/or regulations, or any of the Penalty
Conditions set out in Clause 13 of the Schedule to Conditions of Entry.

5.2 In addition, the Organiser reserves the right to disqualify any Participant that:

a. undermines, has, or attempts to undermine, the operation of the Campaign by fraud, cheating, or deception;
and/or

b. is not eligible or is unable to provide proof of eligibility to participate in the Campaign for verification by the
Organiser when requested.

5.3 In the event of a disqualification after a Prize has been awarded, the Organiser reserves the right to demand the
return of the Prize or payment of its value from the disqualified Participant.

6. Prizes

6.1 The Organiser, its agents, sponsors, and representatives shall have no liability to any Participant who defaults in
collecting or claiming the Prizes within the stipulated timeframe in any respect whatsoever. The Organiser reserves the
right to determine how unclaimed Prizes will be dealt with.

6.2 Prizes are strictly not transferable, assignable, exchangeable, or redeemable by the Participant in any other form
or manner other than that specified by the Organiser.

6.3 Any additional costs not specifically stated in the Schedule to Conditions of Entry in relation to a Prize shall be the
responsibility of the Winner.

6.4 Prizes are given out on an “as is” basis. The Prize shall be used entirely at the risk of the Participant, and the
Organiser excludes all warranties and liabilities in connection with the Prize to the fullest extent permitted by law.

6.5 Prizes must be claimed in person or via such other mode of collection as the Organiser may prescribe.

7. Publicity

The Organiser may use a Participant's entry, including without limitation, Comments, UGC Stories, photos, videos,
text, and any other content or information submitted (collectively the “Materials”), and the Participant's name,
Instagram handle, and/or likeness, for advertising, publicity, and Campaign of any goods or services of the Organiser,
for an unlimited time throughout the world without compensation, and in any media. The Participant shall do all
things necessary to give effect to this if requested by the Organiser.

8. Intellectual Property Rights

The Participant agrees that all intellectual property rights in any Materials submitted, made, or created by the
Participant in connection with the Campaign, and any derivative works arising therefrom, will perpetually and
unconditionally be vested in, assigned to, and owned by the Organiser. The Organiser has the right to use and modify
such Materials in any way it deems fit without compensation to the Participant, and the Participant waives all rights
they may have in such Materials. The Participant warrants that they own all rights to the Materials submitted,
including any music or visual elements featured therein, and that the submission does not infringe the intellectual
property or privacy rights of any third party.

9. Indemnity
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Each Participant agrees to indemnify, release, and hold harmless the Organiser, Century Battery Malaysia, its holding,
subsidiary, or related companies as defined in the Companies Act 2016, directors, officers, employees, agents,
sponsors, and/or representatives against any and all losses, rights, claims, actions, and damages (including special,
indirect, and consequential damages) arising from or incurred as a result of the Participant's participation in the
Campaign, acceptance of any Prize, and/or the use of the Participant's entry and/or likeness in connection with the
Campaign, or violation of the Terms and Conditions.

10. Limitation of Liability
10.1 The Participant's participation in the Campaign shall be at the Participant's own risk.

10.2 The Organiser, its directors, officers, employees, agents, sponsors, and/or representatives shall not be liable to
any Participant in respect of any loss or damage whatsoever which is suffered, including but not limited to indirect or
consequential loss, or for personal injury suffered or sustained by the Participant arising out of or in connection with
the Participant's participation in the Campaign, as well as the redemption and/or utilisation of any Prize won.

11. General

11.1 The Organiser, its agents, sponsors, and/or representatives shall not be liable to perform any of their obligations
in respect of the Campaign and the Terms and Conditions where they are unable to do so as a result of circumstances
beyond their reasonable control, and shall not be liable to compensate Participants in any manner whatsoever in such
circumstances.

11.2 Any names, trademarks, or logos used and/or reproduced in any materials in connection with this Campaign, in
particular those relating to the Prize, are the property of their respective owners. This Campaign and the Organiser are
not affiliated with, or endorsed or sponsored by, the relevant owners, unless otherwise communicated, and such
owners are not part of the Organiser's group of companies.

11.3 Participants shall not be entitled to assign any of the rights or sub-contract any of the obligations herein. The
Organiser shall be entitled to assign or sub-license the whole or any part of its rights hereunder to any third party as
may be determined by the Organiser.

11.4 The invalidity, illegality, or unenforceability of any term hereunder shall not affect or impair the continuation in
force of the remainder of the Terms and Conditions of the Campaign.

11.5 Where the Terms and Conditions of the Campaign are prepared in English and any other language(s), in the
event of any inconsistency between the English language version and the other language(s), the English language
version shall prevail and govern in all respects.

11.6 The Terms and Conditions of the Campaign shall be construed, governed, and interpreted in accordance with the
laws of Malaysia.

11.7 This Campaign is not sponsored, endorsed, administered by, or associated with any football governing body,
tournament organiser, team, league, athlete, social media platform, or their respective affiliates. Any questions,
comments, or complaints regarding this Campaign must be directed to the Organiser.

12. Privacy Notice

12.1 By participating in the Campaign, the Participant agrees to the collection, use, and processing of the Participant's
personal data by the Organiser in accordance with Malaysia's Personal Data Protection Act 2010 (PDPA) and the
Organiser's Privacy Notice, available upon request from the Organiser.

12.2 Dengan menyertai Promosi ini, Peserta bersetuju dengan pengumpulan, penggunaan, dan pemprosesan data
peribadi Peserta oleh Penganjur mengikut Akta Perlindungan Data Peribadi 2010 (PDPA) dan Notis Privasi Penganjur,
yang boleh didapati melalui permintaan kepada Penganijur.
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END OF TERMS AND CONDITIONS
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